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Industry Update (02, 2022)

Recovery keeps momentum, but inflationary
pressures and recession fears grow

According to British Marine's latest Sentiment Poll; just In Qz 2022, 51% of members saw
over hall of members saw an increase in sales in Q2 2022 an imcrease in sales compare(l to
compared with the same period in 2021, This represents a the same poﬁ.){] in 2021,

nel seore of - 25%, or 25% more businesses reported a sales —

increase than a sales decrease in 02 2022 (01 2021: +31%; 02

2021z 53905 00 2020 44007 04 2028 - 10003 (1 2022 +30%; However, this is a 1% decrease on

the share of members reporting that

Q2 2022; +25%). . .
> ) % their sales increased in 012022,
The overall share of members reporting a sales increase has

decreased marginally compared to the previous gquarter, ; i
continuing the downwards trend seen from 02 2021 onwarcds The share of members experiencing a
(02 2021: 68%0; (3 2021: 6200; (04 2021: 51%; (1 2022: 52%; 02 III l I contraction in sales has risen from 22%
2022: 51%0), Tellingly, the share of members reporting in 01 2022 to 26% in 02 2022,

large increases in sales (0 1020+) has contracted by 3% while
the share of businesses seeing sales decrease has grown by six "

4. These Agures reflect the drag effect of high infation BntESh. Marine's latest boat sales ¥
andl depressed consumer sentiment on indusiry economic SIat'St’cs Sl_mw that sales are (_10“ n
growth, but also shows the energy of the marine industry's 5% on their 2021 peak, but still 7%
post-pandemic recovery. higher than pre-pandemic (2019)

Baisiness outlook is also positive, with 56% of respondents 56% of members indicated that they
eonficient: shout their current prospects. Whild this @ were confident about their business's

is significantly down on the 70% reported in (4 2021, that a - b fl . i
majority of members are confident, despite the UK's current current pros ects, re E'Cflllg the

economic challenges, reflects the continued strength of the strength of the recovery.
market.

Mote: British Marine's Sentimient Poll was run from 11-29 july 2
"This trend is also reflected in British Marine's latest boat 148 respanses. or 1510 of tho wotl pell sample, Sased on 8 confidense level of
sales statistics. UK boat sales revenue for | January to 31 July 9%, this provides a meargin of ereor for these mslis of /- 7 4805, See
2022 were down 3% compared with the same period “Methesdningical Netes™ below For o full explanacion of what diis means,
i 2021, but sales remain significantly above pre-pandemic
values, with sales values still 790 higher than the same
period in 2019.
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How have sales performed, compared to How confident are you in your
the same period last year? business's current prospects?
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UK Monthly Boat Sales Compared

UK Quarterly Boat Sales Compared (£millions, monthly, cumulative)
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Sourees: British Marine, Mazine Indosty Semtiment Poll; British Marines Boois Greoup, Uk Boa Sales Dashbonrd.



UK GDP Growth by Quarter
(% Increase)
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UK & Marine Industry Business
Confidence Trends
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UK GDP Growth since COVID-19 Hit
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UK Consumer Confidence Trends
(100 = Neutral)

100 ! /f‘\J\/\V_AU[\
95
90

H S DD

N b B 0w A A AV
2 i o 4 I
W@ S0 ¥ P

Notey [CAEW and British Marine use different method obpgies and scoring sy demce, The
figures reprosemied in the chart ahe e e diveetly comparabbe, The data v LR amil
it bsiness ennfidenee wrendlines side by sidy.
Sources: ONS, Gross Domestie Product, chained volume measure, scascnally adjusiod; British Marine, [ndustey Trends Surveys, COVID-19 lmpact

surveys & Indusiry Seatiment Poll; ICAEW, Business Confdesee Moniwe: OFCD, Consumer Conlid,

Methodological Notes:

How have sales performed, compared to
the same period last year?
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Mot} The conficdence interval risiges abowe eover the share of respondents
wher seloited the top e positive resp forcach of the g asked
A thes el Thee Agtices quated al the op af the infographic represent the
i st for cach question shown o the chars abiome,

Inlex, monthily

Margin of Error & Confidence Intervals

Market research surveys use prohahiliny statistics 1o make an
estime ahout o population group using o represemaive sample
ofthat population. A maegin of (sampling ¢ivor indicaes the lovel
of certointy we can hove regarding an estimate made about this
population using that survey dusa und helps 1o constroet o
eontidenca interval, or the Fange of pluusible values within which
the frue value likely falls: When we say, as above, that 56% of
Brirish Marine businesses are sonfident ahont thoir business's
prospects, and that this is based on a 95% confidence level with o
A% margin of error, this means that if we were o inerview all
1,5tH)= British Marine members, we can be 95% cermain that the
arue value would fall 7.40% cither above or below the average
{mean) proportion of respondents wha indieated thoy

weere ponfident ahout their husiness's prospects. A confideneoe
Ievel and confidence interval are created by salscting an
appropriately large and diverse sample to capture the possible
ringe of values likely in our chosen population group. The mhie w
the left shows the range of resuls thar are possible foe cach of the
guestions in our Sentiment Poll.

How does this affect these results?

All survey pstimates are constructed asing o confidence interval
range. The average figure hetween the lower and upper extents of
the confidence interval range is normally guoted for

simpdieiy. An indusiry standasd, optimum confidence ineeval 1=
usuelly +/-5%, using 4 confid el of 85%. Thal 1s o say, Ifa
suryey is replicated multiple imes, 95% of the time the pesults of
these surveys will fall within this range, which will also conin
the true vilues for our chosen popukation. The confidence
Interval with this poll 3s slightly wider, but it is stll a-gomd range.
i s impertant o note that a stightly wider confidence interval
does nor invalidae the resulis of this survey, the rends

seent aernss these quarterty polls or the conclusions made ar the.
1op of this infographic, v simply incresses the possible rangn of
values within which the teae values of the poll may fall, i asked of
omr endiee population. This means veaders should wse slightly
more eaution when interproting these resulis, when eompared
with a narrower confidence interval,




